
What features/capabilities of your loyalty technology platform do you plan to 
invest more in over the next 6-12 months?

Value drives engagement: 
Member behavior is dictated primarily by savings

Personalization:
The key to unlocking value for the consumer and loyalty program growth

Assurance and affordability:
The top-ranked travel booking features*

Brands know they must improve personalization, but it’s not a top investment priority.

Sustainability: 
Aligning with member priorities and driving program engagement 

Brands that integrate sustainability options into their loyalty programs see results:

find members 
opting for 
sustainability engage 
more frequently

Factors influencing U.S. consumers’ decisions 
to book travel and increase spending with 
their travel loyalty programs:
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Access 

to better 
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Access to higher 
quality travel 

options

Travel Loyalty Meets Value: How Reward Programs Can Deliver What Members Want

Tools consumers value in the booking process 
vs. brand priority/investment:

Brand rankConsumer rank

Cancel for any reason 71

Price alert 152

Price drop guarantee 143

Buy now, pay later 104

Beyond the basics: 
Lifestyle rewards are a necessary complement
to core travel rewards  

Brands and consumers are aligned 
on the kinds of lifestyle rewards that 
offer members the most value. That’s 
good news for brands; it will help them 
better engage their customers and 
increase program spending.

Lifestyle rewards are a necessary extra.  
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brands rank 
dining as the 

most preferred 
reward

of consumers 
rank dining 
a preferred 

reward

of brands rank 
tours & activities 
highest for short-
term investment

of consumers 
rank tours as 
a preferred 

reward

Tours & 
activities:

Dining: 

of brands say lifestyle
rewards make up 11-30% 
of all redemptions

say they want to receive 
personalized offers for 
discounts on travel products68%

Download the 
full report here.

The 2024 iSeatz Loyalty Trends Report analyzes the survey responses of 151 loyalty 
program managers and 2,1116 U.S. consumers collected in late 2023 and suggests ways 
brands can deliver the value their members want to better meet their performance goals.

For more in-depth insights

All data is based on the iSeatz 
2024 Loyalty Trends Report

witness reduced 
member churn 
and turnover

report 
significant 
revenue uplift

of consumers say receiving 
more personalized offers will 
help them save money75%

*Out of a total of 16 options

Engagement features48%
Artificial intelligence (AI) and machine learning36%

Redemption and earning capabilities35%
Marketing34%

Cloud-based technology32%
Configuration tools31%
Supplier integration/additional supplier earn/burn options30%
Customer support30%
Personalization28%

More flexible payment options17%


